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HAVAS GROUP ACQUIRES AWARD-WINNING DIGITAL AGENCY 
SEARCH LABORATORY  

 

Search Laboratory will strengthen Havas Media Group UK’s data and digital marketing expertise 
 
Havas Group announces today the acquisition of Search Laboratory, an award-winning 
integrated digital agency dedicated to searching for the truth in data, with offices in Leeds, 
London, Austin and New York.  
 
Search Laboratory will be integrated into Havas Media Group, reporting into the UK business 
as a core part of its offering alongside Havas Media, Havas Entertainment and Havas Market. 
The acquisition further strengthens the media group’s digital marketing and data capabilities 
both within the UK and internationally, as well as enabling it to tap into a new talent pool 
outside of its existing offices in London and Manchester. 
 
Founded in 2005, Search Laboratory is one of only a handful of Google Marketing Platform 
Sales Partners trusted to offer expert implementation, training and ongoing support for the 
platform's advanced suite of tools. Its 150 experts deliver profitable, data-driven digital 
marketing campaigns across 35 countries to some of the world’s leading brands, such as 
UiPath, Appian and Burton Snowboards. Over the years the agency has won multiple industry 
awards and been featured in the Sunday Times Top 100 Best Companies to Work list eight 
times. 
 
Yannick Bolloré, Chairman and CEO of Havas Group, says: “The acquisition of Search 
Laboratory comes at a time where Havas Media Group is experiencing an impressive period 
of growth and momentum.  Continuing to invest in HMG is part of a global transformation plan 
to deliver more data led media experiences for both local and global clients. Search 
Laboratory’s sophisticated expertise in data and analytics perfectly complements our own to 
create an enhanced offering that will help brands to activate their data in more meaningful 
ways. I wish Chris Attewell, Ian Harris and their teams a very warm welcome to our Group.” 
 
Patrick Affleck, CEO, Havas Media Group UK & Ireland, comments: “We are thrilled that 
Search Laboratory will be joining Havas Media Group, further boosting our digital and data 
capabilities for our clients. They are market leaders in data driven digital and performance 
marketing, and as the industry prepares for a new, cookieless future, their advanced data and 
analytics services will enable our clients to better activate and extract strategic value from their 
first party data. 
With a highly experienced senior team and a diverse client base spanning several verticals, 
Search Laboratory represents an exciting growth opportunity for Havas Media Group in the 
UK and internationally.” 
 
Chris Attewell, CEO of Search Laboratory, adds: “We feel like we have found a natural 
new home with Havas Media Group. Our visions and ethos are very much aligned, and service 



offerings complement each other well. This is the next phase in our growth story, and we can’t 
wait to work together and open up mutual opportunities for our staff and clients alike.” 
 
Search Laboratory’s current management team, led by CEO Chris Attewell and Founder and 
Executive Chairman Ian Harris, will continue to lead the agency. 
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About Havas Group 
Havas is one of the world’s largest global communications groups. Founded in 1835 in Paris, the Group employs 
20,000 people in more than 100 countries and operates through its three business units covering all communication 
activities. Havas Group’s mission is to make a meaningful difference to brands, businesses and people. To better 
anticipate client needs, Havas has adopted a fully integrated model through its 60+ Havas Villages around the 
world. In these Villages, creative, media and healthcare & wellness teams work together, ensuring agility and a 
seamless experience for clients. We are committed to building a diverse culture where everybody feels they belong, 
can be themselves, thrive and grow. Havas Group integrated into Vivendi in December 2017. Further information 
about Havas Group is available on the company’s website: havasgroup.com 
#MeaningfulDifference 
 
About Havas Media Group 
Havas Media Group is focused on delivering media experiences that deliver meaningful business impact. It delivers 
this brand promise through the Mx System, where meaningful media helps build more meaningful brands.  
In the UK, Havas Media Group consists of three core practices Havas Media, Havas Entertainment and Havas 
Market.  
Clients in the UK and Ireland include Hyundai Kia, BBC, Telefónica, Domino’s and JDE.  
Havas Media Group is part of Havas Group, owned by Vivendi, one of the world's largest integrated content, media 
and communications groups.  
 
About Search Laboratory 
Search Laboratory is a team of digital marketers and data scientists dedicated to searching for the truth in data. 
Combining data science with intricate digital strategies, Search Laboratory identifies the questions that bring data 
to life, allowing them to make decisions that drive profitable growth for its clients. 
Search Laboratory is one of only a handful of Google Marketing Platform Sales Partners trusted to offer expert 
implementation, training and ongoing support for the platform's advanced suite of tools.  
Search Laboratory has 150 staff across offices in Leeds, London, New York and Austin, and has been placed in 
the Sunday Times Top 100 Companies to Work For list eight times.  
Further information can be found on the company’s website here: https://www.searchlaboratory.com/  
 
 


